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Introduction

Community Engagement in Developing Prospects feysiem of Domestic Fair

Trade for Food Products [A PEI PILOT$ designed as a two year project intended to
examine new possibilities for a system of Domes#ir Trade in food products in
Canada. The project draws on the experience ardbmiof the various actors engaged
in food security issues.

The main purpose of this project is to engage wariood-interest sectors to establish
collaborative processes to examine the capacigyl@dmestic Fair Trade system to open
new marketing opportunities for food products. Trigject will develop a model that
can be replicated in other parts of Canada. Thegraims to involve major players
across Canada and anticipates that the conterggses, and actions of this project will
have the capacity to move the sector forward atesgres for a Domestic Fair Trade
system. It will enhance traditional marketing prees because it responds to growing
consumer demands for forms of production and thstion that are consumer- and eco-
friendly and respectful of farmers right to a lil@lncome.

The first phase of this project is the researctsphen which various organizations
working on Domestic Fair Trade initiatives, or telhinitiatives were interviewed. The
interviews explore the experience and wisdom opfewho have initiated Domestic
Fair Trade programs or other initiatives relate@tonestic Fair Trade. The research
identifies the successes, obstacles, and stratagsegiated with establishing and
maintaining Domestic Fair Trade as an ethic andtjp@ The research will also identify
possible next steps for developing a Domestic Fade system as an achievable goal.

This project has been made possible, in part, @yitfancial support of the Prince
Edward Island ADAPT Council and the Social Econadn$ustainability Research
Network. This is a project of the National Farmérson in collaboration with Cooper
Institute.



Research Methods

1.0Methods

The research phase of this project began withdakearchers identifying key
organizations in North America with experience ioniestic Fair Trade initiatives. Upon
identifying these organizations, key informantshivitthese organizations participated in
phone interviews of approximately one hour in l&ngdthe researcher used an interview
guide, developed prior to the research phaseyéatdine interview process. For the
recruitment of participants, the researcher usednarandom, snowball methodology in
which initial respondents gave suggestions for rotinganizations to interview. Prior to
interviews, the researcher provided participants an information letter (Appendix A),
invitation letter (Appendix B), consent form (Appkx C), researcher agreement form
(Appendix D), and a copy of the interview questiGdppendix E) via email or mail. The
researcher audio-recorded the interviews and lesed the recordings, and interviews
notes, to develop transcripts, which the researsbietr to participants via email.

1.1 Participants

A total of 11 people were interviewed, by telephdoe this project. These participants
represented 10 organizations working on DomesticTrade and/or other initiatives
related to Domestic Fair Trade in food productse Tdsearch has included perspectives
from different sectors, such as farmers, programagars, community development
workers and executive directors. These participaotonly bring diverse perspectives
but also bring varied experiences working on Domdsir Trade, which is reflected in
the richness of the research.

Equal Exchange- West Bridgewater, MA

A worker owned co-op focused on developing partmpssthat are economically just and
environmentally sound using democratic principegual Exchange has a Domestic Fair
Trade initiative focused on forming partnershipghwarming families, farm workers,

and farmer co-operatives.

Equinomics- Ontario-wide

Equinomics is a student-labour coalition organiaimngn anti-oppression framework.
They advocate for solidarity-driven fair trade aawd critical of market-driven fair trade
initiatives.

Fair Farm Foods- Canning, NS
This initiative was developed by Lance Bishop, $iveek producer, as a initiative focused
on the production, distribution and marketing addgroducts. The business is based on
Domestic Fair Trade principles.



Farmer Direct Co-operative Ltd. Regina, SK

Farmer Direct is a producer-driven business focusethe production, marketing and
distribution of ethically grown and fairly tradeddd products. Farmer Direct is a
cooperative of 60 organic farmers that uses thecipies of the fairDealprogram.

Food Secure CanadaOttawa, ON

Food Secure Canada is a non-profit society withoadmembership that facilitates
collaborative activities by members to addressaince food security. Food Secure
Canada provides support to its members to incneesebers’ capacity to work on food
security.

Community Supported Agriculture (CSAyton, PEI

This CSA was initiated by a producer who was irgte in using the model of
Community Supported Agriculture to ensure a fainme to producers and to reconnect
consumers to food production.

Local Fair Trade Network Minneapolis, MN

A network of growers, sellers, and eaters of fodubere working cooperatively to create
a food system that is just and healthy. The worthefnetwork is focused on farmers,
farm workers, businesses and consumers.

Local Food Plus doronto, ON

Local Food Plus is a non-profit organization detidao building sustainable local food
systems by certifying local farmers and procesaadsconnecting them with purchasers,
using Local Food Plus standards and certificatimtess.

Red Tomato €anton, MA

Red Tomato is a non-profit organization that helmsnect farmers with markets and
grocery stores, while also connecting consumels fraish, local fruits and vegetables.
The Red Tomato is involved in marketing, logistidistribution and education.

SeaSpray Atlantic Organic Farmers CooperativAtlantic Canada

SeaSpray Atlantic is a maritime wide producer owmeaketing co-operative that
facilitates the sale and distribution of certifi@djanic produce and products in the
Maritimes.

West End Food Co-opForonto, ON

The West End Food Co-op is an aspiring multi-stalsdr co-operative, consisting of
consumer, employee, and producer/supplier memibbesco-op is working on local
food security through the coordination of commuimiijiatives and aims to provide
livable wage employment.

! The fairDeal program was created by Farmer Digzsbperative Ltd. to identify standards for faade
with the farmer members of the co-operative. Thdfal standards have many commonalities with the
principles of Domestic Fair Trade.

2 Local Food Plus created their own set of standandscertification process. The Local Food Plus
standards have many commonalities with the priesiplf Domestic Fair Trade.



Interview Results

2.0Domestic Fair Trade Activities & Outcomes

The organizations involved in this research perfarmariety of activities related to
Domestic Fair Trade. These activities range fromlipieducation and community
engagement, to marketing and trade, to networkmngoaiganization, and finally to the
encouragement of food production. These activhigil upon each other to promote the
practice of Domestic Fair Trade as a strategy dolr@ssing issues of food security. This
section will describe some of the activities thajamizations do around Domestic Fair
Trade as well as some of the outcomes from thesetas.

Public Education & Community Engagement

Public education and community engagement are deredd, by many organizations, to
be a critical part of the work that they do. Thipé of activity provides people in the
community with opportunities to learn about issae®od security and explore possible
strategies for addressing food security. Orgaronatin this research have taken many
approaches to public education and community emgagg such as community
kitchens, community meetings to identify food ségureeds and develop community
driven initiatives, farm stands and farmers markiaisn tours, advocacy, writing and
disseminating publications, as well as conferenOe& co-operative organization
engaged the community by ensuring that there asefitpowered groups at the table to
create a standard that would be empowering.” Thys@ach to community engagement
provides an opportunity for the community to hae&e in the decisions that have an
impact.

Another organization from Ontario noted that depeig a farmers market, based on the
values of Domestic Fair Trade, resulted in moreaged consumers and a greater
connection between the consumer and the produbey farmers market created
opportunities for consumers and producer to negotiasts and prices and for the
development of a reciprocal relationship betwearsamer and producer. This
organization also notes that consumers emerge eteated and more connected
through the direct relationship with producers.

Public education is also a vital component to tloekvof several organizations within this
research, particularly those organizations thatactetworks and/or have a broad
membership. An American Domestic Fair Trade netw@a& been engaging in public
education to promote a “local fair trade” labeliggroup uses a poster project,
showcasing different farmers in the area that andyrcing using the label of “local fair
trade.”

A Canadian network based organization that doesaiderable amount of public
education reflected on the role and impact of mubtiucation, stating
“We’ve been doing this promotion since 1977, withe Land of Milk and
Moneyand now, all of the sudden, there is a great respd”eople are



saying ‘what?!” We have to find a solution. It'9# like the dog that
catches the car it's been chasing. What do youitloitinow that you've
got it?”

Networking & Organization

As organizations work on educating the public anglaging the community around
Domestic Fair Trade, opportunities to work collaiomrely emerge. For many
organizations, belonging to networks and workintatoratively has provided
invaluable opportunities to bring people togetledévelop a standard for Domestic Fair
Trade. One organization notes that their involvenmethe Domestic Fair Trade
Associatior has resulted in power-sharing for participatingugs and participation
along the entire food chain.

For another organization, networking is valuediasréasing the capacity of civil society
to be an effective voice for food security.” Onéwark supports its members by helping
them carry out research, programming, and educalio@ network facilitates
collaborative processes and knowledge sharing.

The types of activities that come from networkiag @lso increase the organizational
capacities of participating organizations. The aflerganizing in developing Domestic
Fair Trade initiatives is invaluable. Three differ@roducers highlighted the
organizational challenges associated with produsugply, certification, distribution,
transportation, cost negotiation, and marketingoAperative organization approaches
these challenges by committing to share the maakietycate for fair prices to all farmers
in the cooperative, work cooperatively to meet syplpmands, and meet as a
cooperative in the off-season, They stress the tehdve clear principles and clear
monitoring systems in place.

For one organization located in North-Eastern, U®A,primary role of their
organization is coordination and organizing, simita“a broker who also does product
development and brand building for the farmers.& Ghoup aims to extend the practice
of fair trade to local farmers. In order to achi¢vis goal, the group is involved in the
marketing and trade of products and is involvedatworks to help develop principles
and evaluation tools for Domestic Fair Trade.

Marketing & Trade

Domestic Fair Trade is an ethic and a practicegthas a set of values and principles,
with the intention of bringing food products frohetfarms to the people. For one
cooperative organization, the importance of haaruear set of standards and
certification system, developed with full staketeslg@articipation, is paramount. They
stress the need for strong marketing, which ingdudring integrity in standards,

% The Domestic Fair Trade Association is an orgditinahat began as a working group. The Domestic
Fair Trade Association is a member-based network.



differentiating the products, personalizing therfaand educating consumers to make
informed choices.

An Ontarian organization places marketing and suppéin development as one of the
three main pillars for the organization. This orngation stresses the need to redevelop
the local supply chain by helping organizationsrsedocal sustainable food products.
This group has opted to use their own certificatimechanism to provide traceability in
food production, processing systems and evaluativeesses.

One farming organization from Atlantic Canada tadyocates for fair prices for
producers, notes that developing a system of Damiéair Trade could open up a niche
in the market for producers. This organization astes that having a Domestic Fair
Trade system could help cooperatives and produrgesize themselves and present a
stronger marketing approach. Another organizatimtesithat a standard and certification
system could “add value to the products and prowitegrity, and background to
consumers about the food they are purchasing.” Maganizations felt that the current
food climate in Canada, where food security isuesiion, may be an appropriate time to
bring something new, such as Domestic Fair Trade,the marketplace.

Encouragement of food production

In order to promote Domestic Fair Trade into theketpolace, there are several factors
that must be addressed, such as a certificatiderayand evaluative tool for systems,
public education and community engagement in tiveldpment of Domestic Fair Trade
standards. Another factor that must not be oveddak the need for the encouragement
of food production that is produced according toriestic Fair Trade standards. This
encouragement is reflected in standards that defia@anprices for producers, standards
that are achievable for producers, support for ésnas they make a transition to meet
those standards, and recruitment and support tgonesiucers. An Atlantic Canadian
farming organizatiomotes that there is occasionally a gap that eketiween “buying
local” and supporting a food system that is ecomaity sustainable. This organization
addressed the need for an economically sustaifiaitesystem by making an agreement
with a retailer that guaranteed fair returns tdltbe producer and the retailer.
Unfortunately, over time, the retailer challengled teturns, demanding a greater margin.
This particular organization decided that, withadair return, their agreement was no
longer fair trade. In this case, the retailer datl respect the principles of Domestic Fair
Trade, resulting in the termination of the agreeim€his experience was very
discouraging for the organization involved.

For another organization, located in Toronto, Oi¢, éncouragement of production is at
the forefront of the work they are doing around [@siic Fair Trade. It is reflected in
their development of a new farmers market, basefda security, as well as in their
focus on recruiting new producers. This recruitnfeats is influenced by “a huge thirst
in the community for the consumer-producer relafop and a shortage of farmers to
support that thirst” in this region. This organiratchose to address this apparent
shortage by creating a farmers market with a fasuproviding opportunities for new



farmers, using another community organization tate new producers with ecological
and sustainable practices. In the first year ofajpen, one quarter of the farmers selling
at the farmers market were new producers.

3.0 Organization’s Obstacles & Strategies

The considerable activity happening in North Ama@cound Domestic Fair Trade has
not come without challenges and obstacles. Eadicipating organization identified
obstacles they faced within the organization arstideed strategies to address these
challenges. Many of the obstacles, such as resgurarketing, evaluation, and
balancing the needs of the producers with the stahequirements, were experienced
by numerous organizations and each organizatiorabigsto propose strategies to deal
with the obstacles.

Resources

The lack of resources for organizing and developitgatives is an obstacle that was
echoed by several organizations. The lack of firdmesources made it challenging for
organizations to hire full time staff people foetdlevelopment of their initiatives. One
organization in Ontario relied on people workingeatjobs while also dedicating
considerable, unpaid, time to the initiative. TwWganization described relying on “social
capital, volunteer capital — which can be quitdicliit.” In the end, the result of this
obstacle meant a later start-date for the orgapoizatfirst project.

Another Ontarian organization approached the is§uesources by building

collaborative programs with organizations whosdiskind resources complimented
theirs. An organization based in North-Eastern WSAd a similar approach by
partnering with another organization to do an eatdun of community needs.
Unfortunately, the other organization was from @wéghe community and the

community did not respond well to this outside eadibn. This strategy for dealing with

a lack of resources cost the organization in teshieust and transparency. In the end, the
organization has been able to re-establish trubtramsparency with the community.

This obstacle places many organizations in a ahgittg situation, however, it is possible
to develop appropriate strategies. Many organinatgiressed the need for a champion or
“renaissance person” who can propel the organizatianitiative forward in the early
stages and, for many organizations, it is this ghamwho helps with overcoming
obstacles.

Marketing

Another obstacle that was identified by severahoizations was in relation to
marketing. Many organizations felt that becauserfiBstic Fair Trade” is still a
relatively new term in North America and they dd have a universal set of standards
and principles, it is challenging to market for Destic Fair Trade products. Some
organizations have overcome this challenge by dgusj their own label and standards



for Domestic Fair Trade, under different names.e@hhave used a strategy of
community engagement and public education to “eradtuzz” around Domestic Fair
Trade.

One organization in western Canada has approableezhtllenge of marketing by
partnering with another organization that had addad for local fair trade in place. The
partnership involved combining their strengths iarketing with the strengths of the
other organization’s standard. It became a “win>wituation for both organizations and
both were able to address their challenges anthegeown strengths.

Although, the challenge of marketing Domestic Haade remains for many
organizations, there is considerable work beingedordevelop common principles and
values to promote the Domestic Fair Trade movenmelbth the marketplace and the
general public.

Evaluation

For those organizations that do have certificasitamdards in place, there is often a lack
of functioning evaluation tools in place. Theseamigations have identified that lack of
evaluation as a challenge to the transparencyrdadrity of their products. Some
organizations are hopeful that they will help depehn evaluative tool through their
involvement in networks working to develop Domesiar Trade standards and
principles and to address food security issues.

Label

Many organizations feel that there would be a betetreating one label for the various
principles associated with Domestic Fair Trade. Gmganization suggests that, if there
were a Domestic Fair Trade label, then “Transifmods, i.e. food transitioning into
Domestic Fair Trade, could be counted as Fair Tratiereas, with organics, you either
are or you aren’t.” The common thread from the pectives of several organizations is
that a common seal would be beneficial for the tigraent of the Domestic Fair Trade
movement as well as for the improvement of theweatadn issues.

Labour Issues

Fair labour practices are one of the tenets tethie and practice of Domestic Fair Trade
and yet it has been identified several times asbstacle and challenge within the sector.
One organization from Western Canada values faouastandards as critical to their
practice of fair trade, explaining that for thenmitludes “the right to collective
bargaining, living wage, safe working conditions F-dr this organization, meeting these
fair labour objectives is related to the integofytheir standard.

Other organizations discuss the realities of thecaljural labour market in the USA,
guestioning how to establish transparency whenuatsooften illegal, whether because

of illegal status, cash payment, working overtimthaut pay, and illegal/fake
documentation. Another organization, echoing threesaoncerns, also states that they are



“really conscious that it's a very difficult, chafiging part of farming...to have seasonal
labour and reliable, experienced labour. So weraeeprincipled, but cautious, position.”
This particular organization, and others, are apghong the obstacle by intentional talk

with farmers about their labour situations, trytndghelp reconcile relationships between
farmers and farm workers.

This fair labour obstacle has also been identifis@ potential opportunity, for
progressive farmers who are already engaged itala@ur practices, to market that
aspects of their farming practices.

4.0 External Challenges to Domestic Fair Trade in Food

Organizations working on Domestic Fair Trade itivi@s, and other initiatives related to
food security, face challenges within their orgatians, however, some of the challenges
associated with Domestic Fair Trade exist outsidb@organization. These challenges
are often related to ideology and an economy tlees it difficult to gain access to the
marketplace. This section will highlight some of #xternal challenges to Domestic Fair
Trade in food that were identified in the research.

Ideology

Several organizations have noted an important treikology that have an impact on
both the ability of producers to earn a livableome and the potential for a system of
Domestic Fair Trade in food products. The trendhst one Atlantic Canadian
organizatiorcalls a “cheap food mentality.” Cheap food menyaiteans that, in North
America, we’ve all been taught that food shouldtbeap. We’'ve been taught to see food
as a given, not a luxury. And as one organizatmacsurately describes, the public’s
perspective on food is that “we’ll always haventaif we run out, we’ll get it from
somewhere else.”

However, increased awareness of food safety iskea#th concerns, the energy crisis
and climate change has resulted in an increaseceaess and interest in the food
system. A Canadian organization from the West abité that when consumers are
supportive because it's a philosophy of food thelelve in, they are supporters for life.
This increased awareness and potential ideologltlpresents an opportunity to bring
food and Domestic Fair Trade into the politicallinea

Policy

Several Canadian and the United States policiegectarriers for the effective
marketing, distribution and promotion of a foodtsys that is just and equitable for all.
One organization uses the example of seed regnlati@anada, which has been “taken
over.” This illustrates the ways in which regulatccurrently give more freedom to
corporate interests and less to the interestsedtottal community. This organization also
describes the necessity of policies that suppartride in food,



“This is not a matter of good will. There’s a ho$tpolicies, many of them
cloaked in the language of public health, thatbitithe potential of the
local food supply and Domestic Fair Trade”

Moving food security issues and Domestic Fair Triatie the political realm will help to
ensure that all people have access to quality fimad] security, and respect that farming
families also deserve to live with dignity. Manyganizations stressed that we need
policies that support and ensure that farmers vedacome that allows them to live and
produce with dignity. As one farming organizatiefi€cted, a Domestic Fair Trade
movement should politicize people because “whemrmgage people, we influence their
politics.”

Both the external challenges of ideology and paddilsp present opportunities for a
system of Domestic Fair Trade to transform theantreconomic realities for food
production, distribution and consumption in Canddarder for a Domestic Fair Trade
system to be sustainable, it must be based on smumaples and practice.



Conclusions
5.0Principles & Practices

In 2005, the Domestic Fair Trade Association inWt8A gathered together as a group of
like-minded individuals to develop a set of prinegpfor Domestic Fair Trade, the result
of which is a thorough set of principles outlinithg values associated with the practice
of Domestic Fair Trade. Other organizations workamgparallel initiatives to Domestic
Fair Trade (using a different term than “Domestitr Hrade”) have also defined a set of
guiding principles for their work. Many of thesammiples overlap with the Domestic
Fair Trade principlé's however, some of the principles do not. This jifes an
opportunity to evaluate the different sets of ppies and create a comprehensive set of
guiding principles for Domestic Fair Trade initisgs. The guiding principles for
Domestic Fair Trade should act as a starting doimdefining fair trade and continue to
grow and change with the movement.

5.1 Principles

Several of the participating organizations usedtagprinciples for Domestic Fair Trade
that had been developed by the Domestic Fair TRadeciation in the US, formerly
known as the Domestic Fair Trade Working Group.sEhgrinciples act as a starting
point for defining Domestic Fair Trade. The prirlegpthat were developed by this
working group, and adopted by several organizatgarticipating in this research, are:

» Sustainable Agriculture

* Family scale farming

» Capacity building for producers and workers

* Democratic, participatory ownership & control

* Rights of labour

* Equality & opportunity

* Direct trade

» Fair & stable pricing

» Shared risk & affordable credit

* Long-term trade relationships

» Appropriate Technology

» Indigenous Peoples’ Rights

» Transparency & Accountability

* Education & Advocacy

Some organizations use a different label than “Dsiroé-air Trade” for work that shares
many of the same principles and practices as Daorfesir Trade. These organizations
also use a different set of principles to guiderthverk and, while many of the principles
overlap with the Domestic Fair Trade principleangsoof these organizations include
additional principles, such as:

* As defined by the Domestic Fair Trade Association.
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* Humane Animal Treatment

* Emission standard

» Sustainable packaging

» Conserve & enhance wildlife habitat & ecology daigr

* Bio-dynamic farming

» Connect consumers & producers

* Reduce the distance between producers & consumers

* Encourage closed-loop systems that conserve agdeeaautrients

Both sets of principles address a variety of isags®ciated with food production, food
distribution, and food security which highlightethcope of impact for food, from fair
pricing to sustainable agricultural practices tht®logy. These principles should remain
open to change as the community and environmemigesa

5.2 Practices

The practices that have been described in thisrelsean be organized into three main
areas: networking & influencing policy; communitgnétlopment & program
management; and production & distribution. Explgrihe different practices in these
three main areas of work provides a snapshot gbtaetice norms for Domestic Fair
Trade in North America.

In the area of networking and influencing poligyactice often involves organizing
collaborative efforts to mobilize and analyze toke rof policies in food. Most
organizations in this research have engaged inetsus-based decision making.
Organizations working in this area also tend tagaksearch and provide support to
research initiatives.

Organizations working in the area_of community depment and program management
are also commonly part of networks. Practice inatea of community development and
program management is also characterized by agedtlication and community
engagement component. In this study, all orgaramatworking in this area worked
directly with farmers, most often, with farmersaaganization members with a distinct
role in decision-making and program development.

Production and distribution practiagevolves food production, product development,
packaging, branding, labelling, marketing, disttibn and other logistical activities. This
area of work would be considered at “the frontdihef the food industry, although many
organizations practicing in the area of productiod distribution are also working in the
areas of community and program management and riehgaand influencing policy.

There is a great deal of overlap between the tthifesrent practice areas and very few
organizations work just in one area of practicee dherlap between practice areas is an
essential aspect in the practice of Domestic Fadd as it promotes connection between
different practice areas and provides networkingoofunities to individuals and
organizations involved.
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5.3 Analysis & Recommendations for the Future

This research provides rich data highlighting thpegiences, successes and challenges in
Domestic Fair Trade. This creates an excellentistppoint for a discussion about the
possibilities for a new system of trade. The curgdobal economic system is changing
and new questions are emerging. The questiontibakesearchers for this project are
asking is, “within the global economic system, tharket-driven economy, what are the
possibilities for establishing a system of DomeBadr Trade for food products?”

The unregulated marketplace, which favours corpaattor interests, leaves farmers at
a disadvantage. Primary producers’ capacity to nadkeng is seriously compromised.
Farmers have limited opportunities to engage itesu&ble, agricultural practices. A
direct consequence of the same economic strucuhai a high percentage of people
contribute to corporate profits by earning low im@s. They are thus denied the capacity
to meet their food requirements.

What is needed is a new system which ensures faranéignified livelihood and which
also provides the whole population with adequaternme for their basic human needs. A
system of trade for food, such as Domestic Faid&ravhich recognizes the rights of
farmers to produce food in a sustainable way andiwdcknowledges and promotes
changes to allow for citizens of the world to ascleesalthy food.

All the independent Domestic Fair Trade initiatiae®l efforts can have an impact on
developing alternative economic relationships whiobvide fair and just opportunities
for farmers, consumers and retailers. A practicBarhestic Fair Trade in food products
engages in alternative action from within the coriaal economic system, to create
just structures for the production, distributiordatcess to food. Domestic Fair Trade
has the capacity to carve out a path by which tbdyxtion of food and people’s full
access to food may lead to the gradual removalad from the unfettered free market.
By proposing and adhering to principles that asganable and equitable, Domestic Fair
Trade in food as a movement has the possibilitgading to fundamental change in the
way we trade food products.
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Appendices
APPENDIX A: INFORMATION LETTER
Dear Potential Participant,

You have been invited to participate in the redeitase of the projedommunity
Engagement in Developing Prospects for a Systdbowofestic Fair Trade for Food
Products [A PEI PILOT]conducted by researchers, Marie Burge and Annafiéhe

This two-year project is designed to examine nessjilities for establishing a
Domestic Fair Trade system for food in Canadawilltinvolve communities in
processes of interactive learning about Fair Tradplanning procedures, and in
establishing a foundation for a Fair Trade sysf€he project begins with research
drawing on the experience and wisdom of the pelopither jurisdictions and/or sectors
who have initiated Domestic Fair Trade programs fiésearch will examine the history
of Fair Trade and identify the successes and aiigaiein establishing and maintaining
Fair Trade as an ethic and practice. It will idnéind explore appropriate approaches
and solutions used in developing Fair Trade ashreaable goal

The project will culminate in a final report thaiivbe shared with the participants of the
study, and as appropriate, with other organizatiauith public policy makers and the
public at large. In addition, a plain language duoeut will be developed for use in the
second phase of the project; workshops aimed atgemg farming and non-farming
citizens in the discussion of the potential foystem of Domestic Fair Trade. That
document will also be shared with participantshis study.

The study method will be a telephone interview witlu or another interested member of
your organization, conducted by one of the reseasch Interviews are tentatively
scheduled for June and July 2008. The interview hagdt up to one hour and may be
tape-recorded. The researcher will also take ndtemg the interview. An interview
guide will be made available in advance. You mdyse to answer any questions and
can discontinue the interview and/or recording rat ame without reason. With your
consent, the name of your organization will becite the final report. The researcher
will keep all individual interview results. Inteew tapes and documents will be stored
in a locked filing cabinet and will be labelled tvitodes that can only be identified by
the researcher and principal investigators.

Thank you for considering this request to partit@pia this research project. A copy of
the research proposal is available at your request.

If you have any questions about how this studgiisgoconducted, you may contact the
Lynne MacPhee at the UPEI Research Ethics Board-g85-0637 or
Imacphee@upei.ga




APPENDIX B: INVITATION LETTER

Name of potential participant
Address
Date

Dear ,

We are writing to invite you, as a representativgarganization> to participate in a
research study into the development of the Faiddraovement as it applies to domestic
trade in agricultural products. This research mioje being conducted through the
Insitute of Island Studies at the University ofrfee Edward Island, in partnership with
the Atlantic Region Social Economy & SustainabiRgsearch Network.

We are looking for volunteers who would be willitagparticipate in a one-hour
telephone interview between June and August, ZDB8.interview will be either
individual, or involve a group from your organizati based on your preference. All
efforts will be taken to ensure agreed-upon anotyamd confidentiality. We have
attached an information sheet about the studydar yeference.Interview questions will
be distributed prior to the interview.

If you are willing to take part in this study, dryou need further information, please
contact Marie Burge or Ann Wheatley by phone 82§894-4573 or by e-mail:
cooper@isn.net. We will follow up with a telephasadl in approximately one week to
inquire whether you will be able to participate.

Thank you for your consideration. If you decidep#uticipate, you will be contributing to
a greater awareness of Fair Trade philosophiepeaudices which can influence the
development in Prince Edward Island of a poputaéingaged in eventually establishing
national domestic Fair Trade in agricultural proigu

Sincerely,
Ann Wheatley Marie Burge
Researcher Researcher

If you have any questions about how this studgilsgoconducted, you may contact the
Lynne MacPhee at the UPEI Research Ethics BoafiR(366-0637 or
Imacphee@upei.ga




APPENDIX C: CONSENT FORM

You are invited to participate in a study entit@dmmunity Engagement in Developing
Prospects for a System of Domestic Fair Trade fmovd-Products [A PEI PILOT)]
conducted by researchers, Marie Burge and Ann Wdheatf Cooper Institute.

Your signature below indicates that you understaedollowing statements and that you
have had the opportunity to have your questionsared by the researchers.

| have read and understand the material in therelsgroject information letter.
| understand that my participation is voluntary.

| am aware that the interview is being recorded.

| am aware that | may stop the interview and/orrde®rder at any time and that
no reason is required.

| know that | can refuse to answer any question(s).

| am aware that the information collected duringiwidual interviews will remain
anonymous and confidential if | deem it necessary.

| know that | can contact the University of Pririe@ward Island Research Ethics
Board at (902) 566-0637, or by emailmbcphee @upei.dél have any
guestions or concerns about the ethical conduitti®tudy.

| am entitled to a copy of this consent form.

Name of Participant Signature Date

Thank you for agreeing to participate in this studpur input is valued and appreciated.



APPENDIX D: RESEARCHER AGREEMENT

Agreement of Researcher

As a researcher for this project | will be sensitio any wishes or concerns that
arise before, during or after the interviewing mss At no point in time will | take
advantage of or misuse the information that is i@y to me. | understand that
participants shall be recognized and treated aalequthis research project.

| am also agreeing to ensure confidentiality andngmity for the participants in
this study unless this is explicitly waived (seéolg.

Signature Date

RE: Any information to be held confidential (pleag check one option — Participant
and Field researcher to initial the selected option

1. 1 do not wish for any aspect of my participattorbe held confidential.
Initials:
OR
2. | wish for the following information to be hetdnfidential: Answer to question(s)#

Initials:



APPENDIX E: INTERVIEW QUESTIONS
Interview Questions
The following is the full list of interview questns.
Section A: Background
Name of Organization
Location
Name and Position of Interviewee
How long has the organization been involved inissee of Fair Trade?
Is this organization exclusively dedicated to th&cfice or philosophy of Fair trade?
Does the organization have a member base? Hdwasistituted?
Is the organization part of a network or coalitidhSo, what is the name of that
network/coalition?
Section B: Organization’s Development of Fair Trad®rograms
How would you describe your Fair Trade activitiegtmmes?

What would you describe as some of the accompligktera your organization in the
promotion and practice of Fair Trade?

On what principles or values is your Fair Trade kvoased?

Please describe the processes that you or youniaegen have used in the
establishment of a Fair Trade program.

What kinds of obstacles have you faced?

What means have you used to overcome the obstacles?

Section C: Organization’s Experience of DomesticiFarade in Food Products

Are you involved in actual domestic Fair Trade peogs? If so, describe the
involvement.



Are you involved in Fair Trade in food? Internaédih Domestic? Please describe.
What are the particular challenges of Fair Tradddod?

What are the particular challenges of domestic Fade for food products?
Section D: Suggestions for Organizations in the IBess of Initiating Domestic Fair
Trade in Food Products

From your organization’s experience, what advicgl@gou give communities and
sectors that are proposing to initiate involvemerdomestic Fair Trade in food

products?

What information and other resources are availadleitial stages of the development
of principles, processes, population buy-in/engasygmand pilot programs?

Can you direct us to other key organizations witbcessful experiences with programs
of domestic Fair Trade in food products?

Vi



